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Versatile and lively on air talent with deep experience and expertise in 
presenting consumer technology news and commentary for a 

variety of audiences.

Professional Experience

CNET Networks, Inc.                                                                                      August 1995  - February 2003
(CNET programming carried by USA NETWORK, SCI-FI CHANNEL, KPIX-TV and various international affi liates) 
On-air host of television and radio broadcasts focusing on professional and consumer technology and their related 
business.  Presented, wrote and produced a wide variety of business and technology feature segments for the following 
programs:

CNET Radio  (KNEW 910AM S.F. / WBPS 890AM Boston /  XM Satellite CH-130)
Hosted Middays Monday through Friday CNET Radio broadcast with an audience reach of 
over 7+ million people in the nation’s 4th largest market and satellite radio.  Heavy call-in 
participation and in-depth interviews with industry leaders and celebrities

Cool Tech (USA NETWORK, SCI-FI CHANNEL)
Show host and producer of segments for a show dedicated to a wide variety of consumer and 
non-consumer technologies and products.

CNET Central (Local Affi liates, USA Network, Sci-FI Channel, International syndication)
Demonstration and explanation specialist.  Hosted and produced weekly segments 
highlighting a new technology, device, or service complete with an on-camera demonstration 
of the subject in action.  Also Hosted stories and conducted on-camera interviews for feature 
stories in studio and in the fi eld.

The Web (USA NETWORK, SCI-FI CHANNEL)
Presented, wrote and produced video game reviews, short tutorial segments 
and interviews with internal and outside experts.

The New Edge (USA NETWORK, SCI-FI CHANNEL)
Presented various fi eld pieces focusing on industrial strength technologies with future 
applications in everyday life.

CNET’s News.com (CNBC)
Researched and prepared product demonstration segments and educated the show’s hosts 
to be knowledgeable about them for air time.
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